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BUSINESS
LANGUAGE
CHAMPIONS

for Languages

A guide for businesses

The UK is facing a major challenge in promoting

the value of language learning. We are witnessing a
decline in the number of students continuing to study
languages at all levels at a time when language and
intercultural skills are more important than ever before.

Benefits of the BLC

programme

The Business Language Champions programme
helps schools and businesses to work together
through languages to equip young people with the
international communication and employability skills
that they will need for their future careers. It helps
businesses to:

e Tackle the decline in language learning
e Develop the skills of future employees

e Develop corporate social responsibility activities
in an innovative way

e |nspire and motivate languages students

e Increase local and national profile through PR,
on-line marketing and awards

e Harness and develop employees’ language skills

¢ Increase employee satisfaction and motivation

e Raise awareness of the importance of languages
for our economy

More than a third of employers recruit people for
their languages skills but are increasingly forced to
recruit overseas to meet this need

The UK has a shortage of people who can combine
language skills with other specialisms

Only 6% of the world’s population speak English as
a first language

75% of the world’s population don't speak any
English

Language and intercultural skills are needed to
compete and trade with the rapidly developing
economies of Brazil, Russia, India and China
Young people in the UK are disadvantaged in the
open job market if they can only speak English
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Could you be a Business

Language Champion?

Here are just some of the activities that we can help
your business to organise to inspire young language
learners:

Talk to schools about how languages are
important to your business

Host student and teacher visits to your company
to see languages in action

Act as a language mentor to students in a local
school or schools

Develop business projects for students in target
languages

Provide work experience placements and visits to
UK and overseas offices

Provide access to company resources and
documents in target languages

Read on to find out about other
Business Language Champions
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Case

study

HSBC supports language learning and cultural
awareness amongst schools in the London area.

HSBC employees held interactive
sessions with around 250 students
in schools highlighting the
importance of cultural awareness
during business meetings and of
languages for different roles within
the bank. Students developed
skills in Italian, German, Spanish and Chinese and
saw languages in action during a follow-up visit to
HSBC offices in Canary Wharf.

Its genuinely a great pleasure to work with
enthusiastic young people and teachers. Its
a great way for HSBC to give back to local
communities and raise our profile. On a personal
level, it's an excellent opportunity to develop our
skills and indeed a challenging but enjoyable task.

Nok Cheung, Executive Management Trainee, HSBC

Award winning partnership = . ———
between Meadowhead o o (e PR
School and Language -yl 1&

College, Yorkshire and
Humber and Gripple,
manufacturer of agricultural
and industrial products.

Students tour Gripple’s
factory, learn how the
business operates with
countries around the
globe and develop business vocabulary in target
languages to interview sales office linguists.

Much of Gripple’s international success is due
to our belief in communicating with customers in
their own language - a message which we are
sharing with the students...real benefits are being
seen both in the school and at Gripple.

Emma Hibbert, Office Sales Manager, Gripple
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Case

study

North West based Smith
& Smith PR Ltd lead
interactive exercises with
students at Flixton Girls
High School during
their Business Language
Champions day.

The two year partnership has involved 50 students
and all six employees from Smith & Smith PR.
Students use authentic press releases in different
languages and listen in to business phone calls to
Spanish clients.

Being part of the BLC scheme has had a hugely
positive impact on our team. As well as enabling us
fo give something back to the community we work

in, we're able to help pass on the languages legacy
fo empower and encourage the young linguists who
are so vital to the future of our business.

Alison Dwyer, PR Director, Smith & Smith PR Ltd

Get involved

Business Language Champions is a national programme
that helps businesses and schools work together to
motivate young people to learn languages for work.

For details of your Regional BLC Manager
visit www.cilt.org.uk/blc
or email blc@cilt.org.uk

CILT’s Business Language Champions programme is supported by:

m department for
children, schools and families

Regional Language Networks
Business in the Community
Institute for Education Business Excellence
Edcoms
Links into Languages

BLC o
C
PALS&NE%% C I LT Languages
CHAMPIONS
CILT, the National Centre for Languages,
3rd Floor, 111 Westminster Bridge Road, London, SE1 7HR
Direct line: 0845 612 5885 Fax: 0845 612 5995 Website: www.cilt.org.uk
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